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TO SEO BASICS 
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1. What exactly is SEO? 

We’re glad you asked. 

SEO, short for Search Engine Optimization, is the name given to activity that improves your rankings 

in search engines. It’s a marketing discipline that focuses on growing visibility in organic (that is, non-

paid) search engine (Google, Yahoo!, Bing) results.  

 

It’s actually pretty simple. But it’s also pretty easy to screw up, as you’ll read in a moment. 

See, SEO encompasses both the technical and creative pieces of a website, and both are needed to 

improve your rankings online, drive traffic to your site, and increase awareness of your site in search 

engines like Google (which is the biggest and baddest on the block. We try to make Google as happy as 

humanly possible). There are many different moving parts of SEO, from the content you post on your 

site to the links you get from other sites on the web.  

To start, SEO is simply a matter of making sure your site is structured in a way that search engines 

will understand. Search engines display links to the pages it considers most relevant and of the utmost 

authority. Authority is mostly measured by analyzing the number and quality of links from other web 

pages but isn't just about building search engine-friendly websites. It's about making your site better 

for everyone who uses it as well. 

If you’re confused about all this SEO stuff, you’re definitely not alone. We’re here for you, and we have a 
few confessions to share to make your life easier. 

 

Let’s break it down. 
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A website needs SEO, period. 

Like, needs needs SEO. Without it, your potential customers might never, ever find you. No one is looking 
through Yellowpages anymore to find a reliable business; no one relies on door hangers to see what 
local company might be able to help them. 

They’re looking online. 

And, if you want to be the company that customers find first (or at all), you have to make sure that 
you’re ranking, first, and also ranking higher than everyone else. Otherwise, it’s a “If a tree falls in a 
forest and no one is around to hear it...” situation: You’re not going to make a sound. 

Most of this web traffic (i.e. your potential customers) will be driven by the three main commercial 

search engines, Google, Yahoo!, and Bing. Google, as we mentioned earlier, is by far the largest and 
most important. 

Note: Yes, social media and other types of traffic *can* bring people to your website. It happens. But 

these search engines are the main form of navigation for the vast majority of people on the internet. 

No matter what your website offers (products, services, content, or just oodles of information) this 
remains true. 

Here’s why:  

They provide targeted traffic, i.e. the people looking for what your website has to offer, the opportunity 

to find your website. If these search engines can’t find you, or add your content to their databases, you 
simply won’t get people on your site. Which means you won’t get people buying your products, using 
your services, reading your content, or utilizing your information.  

It means they’ll go somewhere else. 

http://www.google.com/
http://www.yahoo.com/
http://www.bing.com/
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SEO Story: SaaSsy Secrets  

While working for a SaaS company, we had a site (www.dotcom-tools.com) that received the most traffic 
out of all of our properties, due to the free tools it offered. These were limited when free and hopefully 
would lead people into a paid account eventually, or at least grab their email so that we might be able to 
market to them. Our goal was to double traffic for the year. There was no blog on the site, so I decided to 
incorporate one and post 200 blog articles in a matter of 12 months, and build as many links as possible, 
both naturally and unnaturally. I had a $15k budget for content writers, and, to spend it as wisely as 
possible, I broke content into three categories:  
 

• short (500-800) word articles 
• medium length (800-1000) word "how to" articles 
• longform (1000-1500) word articles specifically targeted at dev-ops 

 
I built the blog and started posting three articles a week. After about two months, even though the articles 
themselves got little (if any) traffic, to google they were supporting the overall idea of the site (with long 
tail keywords, relevant topics, etc.) and gave the entire domain credibility and "trust" to the search engines. 
 
By the time I left the company, traffic was up, and the blog was really taking off. You can see the rise in the 
chart below, from when I started working at the company in January of 2017 and started the blog strategy, 
to today. They still are very active with their postings, putting at least one or two new articles on their blog 
per week. 
 
 

 

2. Okay, but why aren’t search engines smart 
enough to figure out a site without SEO? 

Good question. While search engines are definitely clever, they can’t do everything: They still need your 
help. Think of it like helping your grandpa in the garage – he might be smart enough to rebuild a 
carburetor, but he still needs someone to hold the flashlight. 

These major engines are constantly improving their technology to “crawl” the internet more efficiently 

and effectively and being back better results for their users. But they don’t have free reign; i.e. there’s 

only so much a search engine’s crawler can find. Good SEO strategy (that’s where we come in) can bring 

http://www.dotcom-tools.com/
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thousands upon thousands of people to your website, poor SEO (the other guys), conversely, will bury 
your website deep in the bowels of the internet where no one will ever, ever find you.  

Like the “bog of eternal stench” from the 1987 film The Labyrinth. Maybe? No? Well, at least it has David 
Bowie in it, so there’s that. 

While SEO makes your content available to search engines for people to find in the first place, it will 

also help you rise higher in the search engine results so that you’re also the first company they find.  

An increasing number of businesses are popping up online every day, and strong SEO tactics will make 
sure that you don’t end up lost in the flow; will make sure that you stay ahead of the pack and leave your 
competitors in the dust. 

And you have to do it right, or you’ll end up like this: 

 

SEO Story #2: Toy Story 

Remember Toys R Us? The former Fortune 500 retail chain that recently went out of business? Yeah, that 
one. While we can’t say that the company tanked solely due to poor SEO, they certainly made their fair 
share of mistakes along the way.  
 
All of those “Toys R Us kids” grew up into internet adults who were none too impressed when, in an attempt 
to expand their presence online, Toys R Us purchased the domain name www.toys.com and, in the ultimate 
“whoops!” moment, didn’t do any extra work on the transition. They launched toys.com without setting 
up any 301 redirects for the old URLs they had used to build their existing domain authority, which means 
that Google then re-indexed the site without any of its previous link equity, ultimately setting them back 
years in terms of progress, while drastically decreasing the value of their investment. 
 
That is, their 5.1 million dollar investment in toys.com. 
 
 

3. So... I can pretty much do this for myself, right? 

You certainly can understand the basics, and even the basics alone can make a huge difference in your 

results. And it’s not like there isn’t a wealth of free SEO information all across the internet (like what 
you’re reading right now, for example. How about that? Isn’t life grand?).  

But like anything, practice makes perfect. We believe you’re smart enough to do anything you put your 
mind to. You found us, after all, so you’re already in the top 1% as far we’re concerned. And you’ve made 
it this far through our eBook without falling asleep, so props for that as well. 

But depending on how much time you have to spend, and how willing you are to spend that time on 
some pretty complex learning and depending also on how big your website is (after all, it’s not about the 
size, it’s about how you use it), it can still be good practice to have an established SEO firm take care of 
everything and anything you need to dominate the always-moving, ever-changing world of SEO. 

But it’s good to have an idea of what you’re getting yourself into, which is why we designed this eBook 
for you to download and reference again, and again, and again, and again, and again... 

And also, so that you know what you’re getting when you hire someone who claims they know all about 
SEO. 
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SEO Story #3: The SEO “Specialist” 

My company built a brand new site last fall. We weren’t exactly sure how to implement a strong SEO 
strategy, so we hired an in-house SEO specialist to change the metadata and add content daily in an 
attempt to boost our rankings (or rank at all...) and get Google to look favorably upon us. 
 
Months passed with management asking me almost every day about the new site. And almost every day I 
had to tell them: “Sorry! Nothing yet. But it’s coming, I swear.”  
 
It was worse than that, actually: Traffic was going down the drain and fast. First down 25%, then down 
50%, then down 75%... Month after month, week after week, day after day it continued to sink.  
 
Knowing that we needed to try something, we decided to launch an email campaign to see if that might 
turn things around. And wouldn’t you know it? It worked. Success! Finally. Site traffic exploded practically 
overnight. I breathed an enormous sigh of relief, did a little dance at my desk, and immediately sent out an 
email to management and made sure to CC every single member on our board of directors with the good 
news. And me? I was a star. 
 
The email was short and sweet; I could barely contain my excitement: 
 
 

 
 
But, my moment of triumph unfortunately was short-lived: What seemed like less than a minute after I sent 
the email, my SEO “specialist” replied all with a message of his own. It was less than enthusiastic, to say the 
least, and there was certainly no mention of champagne: 
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Womp, womp. 
 
But this story does have a happy ending: We subsequently replaced the in-house specialist with a company 
that specializes in SEO. They implemented a bold strategy with targeted keywords and a proven ability to 
get links.  Thankfully, our unique views and page traffic has since doubled, and we’ve incorporated a site 
redesign that has successfully kept visitors on the page for a whole minute longer than before. 
 
Though I still get nervous when I write “Pop the champagne...” in an email. 
 
 

SEO Story #4: The lasting damage of fake specialists 

It can be hard to spot someone who claims to know what they’re doing with SEO when they don’t – it’s a 
volatile, constantly changing industry that remains a mystery to many people on both sides of business. 
These specialists are charming and will use all the jargon and data-driven talking points to make you 
believe his/her SEO skills are the quick fix your company needs to conquer the world. 
 
And it is, as we mentioned before, but only when it’s actually implemented correctly. 
 
When your website isn’t getting any love in searches, the promises from these fake specialists can sound like 
music to your ears – especially when they speak with such professionalism and authority. You’re certainly 
not alone. Our business has fallen for it, your business has surely fallen for it, and probably will again. 
  
Another story of misery, a friend’s company hired a “specialist” similar to the story above. It started off 
okay, optimizing a new website. The problems arose after that, however, when he failed to do anything else: 
Terrible site structure, duplicate URLs, page after page of almost no real content, meta titles and 
descriptions well beyond the recommended lengths, etc. 
  
While SEO is complex, certainly, it’s also based on a fairly simply philosophy: You have to do the basics right 
to set a good foundation. Without a solid base, the entire site can come crashing down – the company was 
hit with manual linkspam penalties that sunk them almost completely. 

 
  

4. Wow, okay. You’re probably right. 

If you’re serious about improving your standing in search results, boosting your overall rankings online, 
driving more traffic (customers) to your site, and, ultimately, increasing your exposure in the world 
(wide web), we’re here for you. 
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If you want to learn more about SEO on your own, you can take our comprehensive course on the finer, 
more intricate details on our website. Sort of a “If you teach a man to fish...” mentality: You can eat 
decadent SEO meals forever if you at least learn the core principles and teach them to your team as well. 

It’s designed to illustrate all of the ins and outs of SEO, whether its finding keywords that generate 

traffic to your website, to making your site friendlier to search engines, to building links, and making 
sure that people know just how special your site really is. 
 
But we’re also happy to take care of everything for you. That’s just the kind of hero we can be. Let’s talk 
about what we can do for you, your website, your business, and the beautiful future that we’ll share 
together. 
 

 
Bonus: The all-important “search query” 

A search query is made up of the words users type into the search engine’s little white box. And they are 

extremely important. Search traffic, i.e. what pops up after users type those words into the search box, can 

mean the difference between success and failure for a business. When you invest in SEO, it means that 
what pops up will be you. Your website. Your business that is linked to a search query, every time. This is 

called targeted traffic, and provides exposure, clicks, calls, and, in the end, more dollar bills in the 
pockets of your dungarees. 

http://www.papers.media/
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